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Ways to learn with Bloomberg

www.bharatbook.com

_ Markets
Certificate Courses i o
I
OpenAllsWorking
With US Military on
Cybersecurity Tools
Bloomberg
Bloomberg Terminal: Bloomberg for Education: Bloomberg.com
Financial Market Laboratory Web Portal Access Campus Access Solution
U e X, P glet, Bpz. @G, @ dBfoGMb&g 16 Btication SRerd a-sPe & Harnesses a selection of the the same
information network, seamlessly integrating ed-tech products and services that immerse award -winning coverage generated by
the very bestin real -time data, news, learners directly into the financial markets N _R®BP:lelrd P, Cp &I .
research and analytics. Includes the most and provide research and analytics across Unlimited digital access to Bloomberg.com
powerful real -time news delivery multiple industries. and the Bloomberg News mobile app.

mechanism in the world.
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Bloomberg is a
different kind of media

CO m p a ny www._bharatbook.com

Insights.

Invested in global journalism.

Moving people into action.

Changing the world.




Bloomberg Media

Screentime
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Unlimited Articles Video Streaming &= = Explainers

© Aleachir
commonk

Bloomberg.com Academic Access delivers this
across formats that modern students crave
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Faculty users have spoken.

O~ di3r | Cdstr @, fricgian Zexistsgbetaeenithe high value they place
on accurate real world news - and their ability to conveniently bring
that to their classrooms. They want  easier ways to use news to drive
more engagement, better real -world understanding and stronger
discussion. But they are also  overwhelmed by the sheer amount of
news out there - and concerned if they can trust the underlying data.

in the
]... engagement always
increases v mpels me t¢
ot

Source: Bloomberg.com professor user surveys June 2025 + January 2026

almost all

89%

use news to keep
themselves informed on
current events relevant to
their field

a majority

66%

support their research
with current data, news
or expert perspectives

www.bharatbook.com

only

34%

create or distribute
assignments tied to
current events or trends




Bloomberg Media

Accuracy has never been more important.

Students are increasingly reliant on social media for news ewhere fake news is rampant and accuracy often goes unchecked.

When presented the University An urgent rethink of media literacy is required.
of Cambridge misinformation
susceptibility test

36%

of 18-29 year -olds showed high
susceptibility , compared to just 9%

of those 65 or older. T &3p pl e-CleggingpReversal Social Media Platforms Show Little N . . . R dgRestlgaive film explores the tension
Lets Zuckerberg Drop the Charade Interest in Stopping Spread of between corporate profit and child safety,
[¢] Misinformation & highlighting systemic failures that leave young users

vulnerable. 6

0
53 /0 At Bloomberg, accuracy is at the core of everything we do

of those who consumed news from . . LT
Snapchat were found to score in e with data -backed reporting and insights.

the most susceptible range of ) )
24-Hour Stock Trading Is Booming

results Bloomberg 448 T and Wall Street Is Rattled

CNN I 0.0

Economist I 6.6 N

O BBC News S 356 - P
20% = o _
we rank #1 on ws) 7 And we deliverin -

) ; How Gen Z Ended
of all Americans now say they see accurate news Time 0.5 depth data -driven - Sl Un in So Much Debt
what they believe to be based on unbiased i ———— news and explainers :

. . Forbes I 0.5 .
information like no other.

Reuters | [Pih)
Fortune [ [FEw
Source: YouGov, April 3 -9 2023. YouGov survey and NY Times I 27 7

results from the Misinformation Susceptibility Test
(https://doi.org/10.3758/s13428  -023 -02124 - 2)

misinformation online every day

Source: GBI 2023. Global. Based on level of
agreement towards Bloomberg vs other
media on business news.


https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/opinion/articles/2025-01-07/zuckerberg-and-meta-drop-their-misinformation-charade?sref=IzZUyCZT
https://www.bloomberg.com/features/cant-look-away/
https://www.bloomberg.com/features/cant-look-away/
https://www.bloomberg.com/features/cant-look-away/
https://www.bloomberg.com/news/newsletters/2024-08-08/social-media-platforms-show-little-interest-in-stopping-spread-of-misinformation
https://www.bloomberg.com/news/newsletters/2024-08-08/social-media-platforms-show-little-interest-in-stopping-spread-of-misinformation
https://www.bloomberg.com/news/newsletters/2024-08-08/social-media-platforms-show-little-interest-in-stopping-spread-of-misinformation
https://www.bloomberg.com/news/newsletters/2024-08-08/social-media-platforms-show-little-interest-in-stopping-spread-of-misinformation
https://www.bloomberg.com/news/newsletters/2024-08-08/social-media-platforms-show-little-interest-in-stopping-spread-of-misinformation
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Over 100 Universities inform their campus with Bloomberg.com

www.bharatbook.com

IMPERIAL & Stanford

) Hll HEC

HARVARD MONTREAL

SINGAPORE
INSTITUTE OF
TECHNOLOGY
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LINCOLN
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& 'EI o of Cyprus g e
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University.
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Europe: United States Internationa!
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Teach with
Bloomberg

www.bharatbook.com

Current faculty users share the top 5 ways they
use academic access to strengthen
engagement with real -world learning and
discussion

Source and Citation

Amidst a cacophony of online references,
ensure your students are pointed towards
unbiased, data -led news and insights.
Maintain their focus on accuracy, and set
them up for successful habits in their
professional careers.

Extend your Syllabus

Easily draw from case studies and current
events, they are able to bridge the gap
between textbook and real -world praxis.

Career Preparedness

CBPG™ @ VOEpr. ., ., .. " G Vi
professionals inform their decisions with a
Bloomberg.com subscription. Grant your

student body the same access, and

empower them to follow the data.

Guide Student Assignments
Within your existing curriculum, set
EQPAZdB ol e, Gompe' ¢, GV,
companies, leaders and innovations
covered in -depth by Bloomberg. New:
leverage our curriculum guides for faculty

inspiration. Increase Financial Literacy

Begin each semester by tasking students
to build a mock portfolio with our Watchlist
tool. Spur interactive classroom discussion
on portfolio performance and the news
developments impacting their selections.




o G- [T
What content are

students engaging
with on Bloomberg?
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We inform the people who
Inspire the people, globally.

Bloomberg Media reaches the full spectrum of education
professionals shaping the world tomorrow.

www._bharatbook.com

Academic Research #2 vs. peers
K Reach: 32%

Higher Education #2 vs. peers
. Reach: 29%

Coaching #2 vs. peers
Reach: 24%

Primary or Secondary Education #2 vs. peers
. Reach: 17%

Source: Ipsos Global Influentials 2025, 30 day total brand footprint.
Competitors: The New York Times, TIME, The Economist, Forbes, CNBC, The Wall Street Journal, Fortune, Financial Times




Empower faculty
and students to

connect.
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Bloomberg Media

connect to experts

Join the conversation as Bloomberg journalists break
down the biggest news stories of the week and answer
your questions at  Live Q&A sessions .

Subscribers have the exclusive ability to pose questions
directly to host journalists - an incredibly opportunity to
gain real -time insights from industry experts.

www.bharatbook.com

Bloomberg

What’s nextin the

US-China chips
showdown?

I | l Aug 14, 9:30pm EDT
Aug 15, 9:30am HKT

Bloomberg

Bloomberg Live Q&A
Can the video-game How Trump’s
industry recover? Greenland demands

Today at 11:30am EDT could ruin NATO
and Europe ties

lll January 14, 2026
3pm CET /9amET

Tap to listen
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Bloomber:
www.bharatbook.com for Education

Academic Symposium

connect to peers

Select from a series of web and in  -person events to
connect with fellow leaders in the education space.

Annual Bloomberg for Education

Bloomberg.com

An Evening with Bloomberg News

Washington’s Al Moment
The Economic Stakes
of Getting It Wrong

=

March 11, 2026 | Washington, D.C. | 5:00pm EST

As a Bloomberg.com subscriber, you are invited to a live
Q&A with our panel, followed by a networking reception.

Featured Speakers

Professor Peer Calls hosted by Academic Sentor Hatonet Poltioa) Cosrsdpiandint

Access solutions team - hear first hand tips 3 Blocmber Nows
how peers are successfully integrating
Bloomberg into the classroom

Invitations to in-person
Subscriber -only events
(Faculty & Students)
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www.bharatbook.com

oolalg[cleiltO0 our edu team

| Our ea_m_is available to facilitate g
call-in or on-site Student Demos

[P0 tp3d3 .t ¢ ttRBeeke, . 30, " 0, 1, %3@80“,*RP1 L e (¥
renowned leading client support to support faculty, Bloomberg.com
drive campus awareness and ensure student adoption. —

Office Hours

Expand your classroom with global news coverage

What your students are reading

Bloomberg Office Hours:

P Shuarns
a monthly circular from our edu team delivered g-i"_, ll’:w Dedicated Professor Liaison
straight to your inbox. A direct line for feedback — il

available to provide class consults{
and questions for all faculty users.
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tivation Emails

Kalshiand Other
', Prediction Markets

WhyAlls Merryn Talks Money Should Scare

SoExpensive e SportsLeagues

Your school pays for your
Bloomberg.comaccess.
Why haven’t you activated yet?

Let us help you to campus

Social Channels Student Demos

= ¥,
ABC University el

ABC Student Benefit

Students: Did you know you have FREE access
to Bloomberg.com? Start reading today.




Leverage our
educator tools to

engage.
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Academic Access Tools
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www.bharatbook.com

Bringing the news to where your students already want to engage with

It

Jump to or search...

B Bloomberg Alerts

» New coverage alert: Tariffs

E Bloomberg News

US Lowers Tariffs on EU Autos to
15%, Cementing Trade Deal Terms

The US lowered tariffs on auto imports
from the European Union to 15%
retroactive to Aug. 1, cementing terms of
the framework trade agreement the two
sides struck almost two months ago.

Course Specific News Feeds

Our integrated news feed delivers breaking, sector -specific articles
directly into your Slack or LMS, ensuring you and your students stay
current without added search time. With this automated solution, you can
connect your teaching to real  -world context and foster engaging
classroom discussion.

+ Automated Engagement + Drive Discussion

Bloomberg.com Mobile

The entirety of content from Bloomberg.com optimized for mobile and tablet
allows students to explore insights anywhere. Includes intelligent content
suggestions based on your reading history and topics you follow. Optimized
video hub enabling you to watch the Bloomberg TV live feed 24/7, or catch
up with all shows on demand.

+ Streaming News & Originals + Personalization
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Academic Access Tools

Tools built for and informed by leading global professors

Bloomberg.com oot —————
Nt St
. . -] [
Your QUIde to using Financialmarkets Macroeconomics
Bloomberg.com andinstitutions oum clss explores
contentinyour e o v o T oot
financeand e &
- technological advancements and new markats, a— T = =
economicscourse — The True Gost Al
Haw Prediction Markats of Ching's Falling & om -
Turned the World Prices s e
1 Into a Casing
| an: sar
o] - i i demand-side stimudus,
‘shauld regulaters respond? structural reforms or tolerance of lower growth ina
m Getetonary smarenin
arivatives markets, gambing institutions o & distinct new ol ey

calegory?

EBErale. What a Weaker US
What i Takes to : Dollar means for
Build one of the. the Economy

@1: Discuss the macroscanomic consequences of 8
currency for a

PO
Curriculum Guides - coming April 2026

Curated packs that quickly steer you to the most relevant and classroom
ready content. Includes tips shared from across our faculty users on how
they most easily integrate the best of Bloomberg into their existing

workflows. Ready made lists of student  -friendly explainers, downloadable
charts and visuals and relevant short videos.

Wt aretheinorent ikt e irancialsysm Sty

+ Connect News to Syllabi + Ease of Adoption

www.bharatbook.com

Bloomberg.com

Bloomberg Join our next Live Q&A

Office Hours

Expand your classroom with global news coverage:

the Trump E:
newsroom.

[ AddtoCalendar

What your students are reading

25x 7% o 1sx

Office Hours: Monthly Professor Newsletter

A dedicated monthly email for all professors and faculty, delivered straight
to your inbox. Includes top sector news stories, alerts for Live Q&As,
webinar and event invites, access to curriculum guides and more to bridge
the gap between Bloomberg content and your coursework.

+ Teaching Tips + New Tools
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Academic Access Tools

Tools to make news and data digestible for all learning levels

[ Save

Property g
next year
Bloomberg

Beyond H
become n
Hong Kon,
prices. Val
analysts ir
between 7|

record moj

Article Translation

% Translate ~
Frangais
Deutsch
Espaiiol
Portugués
Italiano

B&E

20

(31 Listen 148

hjor markets are expected to rise over the
leading the projected gains, according to

in Singapore, Australia and Japan will all
2025, a report o from BI found. For
bverse a years-long decline in home

limb as much as 10%, according to

hg. Australia’s residential prices will gain
Singapore and Japan are expected to

% and 2%, respectively.

True insight comes when the news speaks your language. Choose your
preferred language from the drop down button on every article. Reliable

PP £ @O,

EFQ” POUre Qpr PP IR @,

the way of empowering global students with the best insights.

+ International Students

+ Multi -language

o~ A&,

P.

www._bharatbook.com

Watchlists

Drive understanding of the markets with mock portfolios on the Watchlist
tool. Get timely and accurate information on your chosen market indicators

Lo, @rtcgmpqﬁ\igfqtljmeﬁeatt..Aner&pnalizgﬂfpgnte%feed/'@@e_nwd giwc&yvr o

by your Watchlist selectibns, and optional alerts allow you to khow the
.. @ o0 Pd mpodz ' d3Xe &R P&y ¢ igamgerstahdghem.3¢e @ &

+ Interactive Data
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Academic Access Tools

Games: Because sometimes news and learning needs to just be fun.

YourBest Topics
Based on your lorem ipsum

56% 2%
Bankruplcies Media
III -
I Luxury Waalth
| -
Technology US Politics

Pointed & Play Now

The weekly news quiz from Bloomberg offering a strategic twist to the

T BXerZD, bV, P oz rodiBe .’ 0, o e @O, or 3Pel
their confidence in their answers. Compare how students stack up with
shareable charts. Most importantly, the quiz helps them navigate to

th_3. BCp QP ., Bed, ' Go” BEXBE L er=3de .. &0g,
opics.

+ Gamify Learning

L]
od

Alphadots
One clue, one chart, one hidden phrase. Solve a new puzzle every day.

Fpart visugl gage ané_éﬁ!;ﬁft aragyvordeAlphaeats igdiffesentfrgn athergord
games. A fun way to drive students to be engaged daily, or as'a in -class ice -
breaker or pop quiz.

G3BBOG ¢ IBPe o 3.°

>

o, VO o d3r @

+ Daily Challenge


https://www.bloomberg.com/games/pointed

