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Providing your campus access to The Economist's unrivalled global 

coverage is an investment in critical thinking—in the classroom and 

beyond. 

An institution-wide subscription to The Economist provides your campus 

with, independent, fact-driven coverage of geopolitics, business, 

technology and culture, helping students expand their perspectives, 

providing for a richer, more dynamic campus dialogue. 

There’s never been a better time to help foster respectful, informed 

discourse and exchange of ideas among tomorrow’s future leaders. 

The following slides will showcase the range and 
media mix of our content, including but not limited 
to: 

 

● Articles 
● Podcasts / Audio editions 
● Special reports 
● Subscriber only events 

 

 



login) 

 
 

A powerful tool for your institution to stay ahead of what comes next 
 

 

 

Dedicated support 

 
Full access to exclusive content 

Volume discounts and flexible pricing 

Simple authentication process with Single sign-on 

Curated usage report 

Subscription Management Tool 

 
Branded welcome messaging for your users (first login) 



 
 

The Economist delivers a concise, global view on issues critical to higher education 

 
Academic leaders turn to The Economist for independent insights. 

Our content empowers students and faculty campus-wide by 

providing fact-driven analysis from around the world, encouraging 

informed debate and a more globally aware community. 

If you’re in this type of role or team, accessing Economist content can be a 

new source for students and faculty that enhances their global perspective: 

● Consortium Leads 

● Dean/Provost 

● Heads of Faculty 

● Research Office Heads 

● Head of Library 
 

 

Our content can help you to tackle a variety of challenges 

in academia: 

 
● Adapting to technological advances 

● Curriculum support and innovation 

● Evolving policy regulations for higher education 

● Research funding and collaboration 



Global 
content 
at your 
fingertips 

 
 
 

 

Support diverse learning styles with thought-provoking content that 
challenges and rewards those looking for new solutions to complex 
problems 

● How to fix the Ivy League 

● Why so many Chinese graduates cannot find work 
● How to make your degree worth the investment 
● For Gen-Z job-seekers, TikTok is the new LinkedIn 

The A to Z of: 
● International relations 
● Economics 

https://www.economist.com/leaders/2024/03/07/how-to-fix-the-ivy-league?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content
https://www.economist.com/china/2024/04/18/why-so-many-chinese-graduates-cannot-find-work?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content
https://www.economist.com/films/2023/08/31/how-to-make-your-degree-worth-the-investment?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content
https://www.economist.com/business/2024/05/09/for-gen-z-job-seekers-tiktok-is-the-new-linkedin?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content
https://www.economist.com/international-relations-a-to-z?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content
https://www.economist.com/economics-a-to-z?utm_campaign=MA00000072&utm_medium=content-marketing-np&utm_source=enterprise-sales-engagement&utm_content


Stay current with global 
and domestic opinion 
and emerging trends 



 
 

Get the best of The Economist, straight to your inbox 

 
Dive deeper into subscriber-only newsletters for expert analysis and critical regional insights 

 



Sound reasoning on global news events, business and finance, 
science and technology, and more with our podcast collection 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Stay ahead on American politics with in-

depth discussions from our correspondents. 

(Subscriber-only) 

Illumination, every weekday. Give us 20 

minutes, and we’ll give you The Intelligence. 

(Free to all) 

Enjoy a selection of articles read aloud from 

this week's issue of The Economist. 

(Subscriber-only) 
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With more podcast series to come 



Subscriber-only 
digital events 

With an academic subscription to The Economist, your 

campus would get full, exclusive access to our 

specialist correspondents in a series of digital events 

focused on the most important global issues affecting 

your industry and beyond. 
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http://drive.google.com/file/d/1SzVcL2ppCzFgkcHPz6Ei5ij_d4tjjeVY/view
http://drive.google.com/file/d/1SzVcL2ppCzFgkcHPz6Ei5ij_d4tjjeVY/view


 
 

Additional opportunities to promote your brand 

 
A new personalisation feature available for your organisation 

 
As part of the login journey for your users, take advantage of 

this new personalisation offering that includes: 

 
● A branded welcome message: 

When your users log in for the first time, they will see a 

welcome message on The Economist’s homepage with 

your logo prominently displayed. 

 
Benefits include: 

● Brand promotion 

● Raising awareness of subscription access that your 

company is providing 

● Easy way to encourage adoption 
 
 

 



 
 

Integrate The Economist with Slack and Microsoft Teams 

The Economist can now be added to your organization's Slack or Microsoft 

Teams as an app* 

 
● Bookmarks: save for later feature to stay focused but not miss out 

Don’t have time to read now? Users can quickly save articles they are interested 

in to read later. 

● Collaboration: spark conversations by sharing internally 

Think a colleague or team would find an article useful? Users can easily share an 

article directly with a colleague or in a MS Teams or Slack channel. 

 
 
 
 
 

 

 
 
 
 
 
 
 
 

 

*Optional feature 



 
 

The right partner for 
complex times 

As many academic institutions around the world are 

facing societal, geopolitical and macroeconomic 

headwinds, The Economist is the right publisher 

to help you inform and educate your future leaders 

during this era of increased uncertainty and change. 

 

The Economist values and is dedicated to: 

● Fact-led journalism 

● Delivering engaging content that elevates the 

conversation 

● Championing values that drive human progress 
 

 
Let’s begin the journey together to improve and 

empower your campus with Economist Enterprise



For any queries, Contact:  
 

Bharat Book Bureau  
808, Real Tech Park, Sector - 30A,  
Vashi, Navi Mumbai, India – 400703.  
Website: www.bharatbook.com  
Email: info@bharatbook.com  
Phone: +91 22 68327185  
Mobile: +91 9223767111 

http://www.bharatbook.com/
mailto:info@bharatbook.com

